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INTRODUCTION

Thisreport is designed to help you understand your results on the Myers-Briggs Type
Indicatore that you completed. The MBTle indicates 16 personality types among people.

Y our answers to the MBTI questions indicate that your four-letter typeis INFP. Thisisaso
known as Introverted Feeling with Intuition.

INTROVERTED FEELING WITH INTUITION

ISTJ ISFJ INFJ INTJ

ISTP ISFP INFP INTP

ESTP | ESFP | ENFP | ENTP

ESTJ | ESFJ | ENFJ | ENTJ

Where Do Types Come From?

The MBTI instrument is based on years of observations by the psychologist Carl Jung and by
the instrument’ s authors, 1sabel Briggs Myers and her mother, Katharine Cook Briggs. Their
ideas help explain why different kinds of people are interested in different things, are good at
different kinds of work, and sometimes find it hard to understand each other. The MBTI
instrument was developed with great care and has been used by people around the world for
more than 20 years. Family members use it to understand each other better. Teachers and
students use it to make learning more interesting and efficient. Y oung people and adults use it
to choose careersthat are likely to hold their interest and use their gifts. Organizations use type
information to improve communication, teamwork, and leadership.

Isabel Briggs Myers wrote a description of each of the 16 types. Page 3 of your report
describes type INFP. The remaining pages give reasons why the 16 types are different from
one another and tell more about your answers. Be sure to read al the pages to see your full
report.

A clear understanding of the basics of your type and type development will be helpful
throughout the rest of your life. Type development is alife-long process of gaining greater
command over the powers of perception and judgment.
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INFP
Introverted Feeling with Intuition

People with INFP preferences have an inner core of values that guides their interactions and
decisions. They want to be involved in work that contributes to their own growth and inner
development and to that of others—to have a purpose beyond their paycheck. INFPs make a
priority of living in congruence with their values.

INFPs primarily use their Feeling preference internally where they make decisions based on
valuing self-understanding, individuality, and growth. Moral commitment to what they believein
iscrucia to INFPs. They are likely to be sensitive, concerned, caring, and loyal to people or a
cause.

INFPs enjoy reading, discussing, and reflecting on possibilities for positive change in the future.
They are quick to see connections and meanings. INFPs are likely to be curious and creative and
to have long-range vision.

INFPs are fascinated by opportunities to explore the complexities of human personality—their
own and others'. They tend to work in bursts of energy and are capable of great concentration and
output when fully engaged in a project. They are generally faithful in fulfilling obligations related
to people, work, or ideas to which they are committed, but can have difficulty performing routine
work with little meaning for them.

INFPs find structures and rules confining and prefer to work autonomously. They are adaptable
and flexible until something violates their inner values. Then they stop adapting. The resulting
expression of value judgments can come out with an intensity that is surprising to others. INFPs
tend to be reserved, being selective about sharing their most deeply held values and feelings. They
value relationships based on depth, authenticity, true connection, and mutual growth. INFPs prize
most those who take time to understand their values and goals. Others usually see INFPs as
sensitive, introspective, complex, original, and individual.

Sometimes life circumstances have not supported INFPs in the devel opment and expression of

their Intuitive and Feeling preferences. If they’ ve not devel oped their Intuition, INFPs may not
have reliable ways of taking in information and will then fail to notice the realities. Then they
make decisions based solely on personal values and find it difficult to translate their valuesinto
action. If they’ ve not developed their Feeling, they may not take time to do the inner valuing
process by which they make their best decisions, instead going from one exciting possibility to
another, achieving little. For more information about psychological type, MBTI preferences, and
the 16 types as well as applications for understanding type, seelntroduction to Type®, sixth edition,
by Isabel Briggs Myers, and theIntroduction to Type series.
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Below isagraph of your preference clarity indexes (pci). The placement of each bar is based
on aformula by Isabel Briggs Myers that compares the two choices for each preference.
“Very clear” means you chose the preference consistently. “ Slight” means your choices were
more evenly divided. Do your choices seem to fit you?

REPORTED TYPE: INFP PCl: INTROVERSION | 14

INTUITION N 30

FEELING F 25

PERCEIVING P 22

CLARITY OF PREFERENCES
very clear clear moderate slight slight moderate clear very clear
EXTRAVERSION E |  INTROVERSION
SENSING S N INTUITION
THINKING T F FeeLING
JUDGING J P PERCEIVING
30 25 20 15 10 5 20 25 30

HOW THE FOUR-LETTER PATTERNSFIT
TO EXPLAINTHE 16 TYPES

Each of the 16 types has its own unique pattern of preferences. When you understand the
patterns, you will see why the things that are interesting or easy for your type are uninteresting
or difficult for adifferent type. (Note that these patterns are shown by the letters. They are not
affected by the size of your preference clarity indexes.)

The four mental processes described by the MBTI instrument are Sensing (S), Intuition (N),
Thinking (T), and Feeling (F). Everyone uses all four, but each of the 16 types hasits own
pattern showing which of these four processesis the favorite or first in importance, the second
favorite, the third, and the least favorite.

INFPs like and use Feeling best and Intuition next best. Their third favorite processis
Sensing, and their least preferred is Thinking. Y outh is the time for INFPs to develop
Feeling and Intuition. In middle life, Sensing and Thinking often become more
interesting and easier to use.

The patterns for each type aso show whether the first—or favorite—process is used mostly in
the world of people and things (the Extraverted way) or in the inner world of ideas (the
Introverted way). Here is how the whole pattern works for type INFP.
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INFPs use mainly their first process, Feeling, in the inner world of ideas. They run their outer
lives with their second process, Intuition. Other people may at first underestimate INFPs because
they see mostly the INFP' s second-best process, Intuition, which showsin their outer behavior.
Their best process, Feeling, isless apparent because it is used mainly in the inner world.

INFPs also use Sensing and Thinking, but not so readily or easily as Feeling and Intuition.
Thinking is the process most likely to be overlooked.

The description on page 3 takes all these patterns into account to describe how INFPs appear in
everyday life. Think about the description, matching it against your own knowledge of yourself.
If the description makes you feel comfortably understood, your four letters are probably right.

Y ou probably like to act in the ways described on page 3. Of course, you are free to act in other
ways when the situation calls for you to do so. The description is intended to help you trust and
develop the preferences that come most naturally to you.

IF THE INFP PATTERN DOESNOT SEEM TO FIT

Every person is too complicated to be completely explained by a set of questions, no matter
how good those questions may be. Here are some suggestions if your report does not seem to
fit you:

Think back to your frame of mind when you completed the MBTI personality inventory. Were
you describing the preferences that come most naturally and easily to you? Or were you
influenced by the way you think you ought to be, or the way someone el se thinks you ought to
be? If your answers did not reflect your own way, can you tell what letters might fit you better?

Wasiit difficult to determine your preference on many of the questions? If so, what would your
type be if the choice had gone the other way? If you suspect that another four-letter type might
fit you better, you will find a description for that type in Introduction to Type by Isabel Briggs
Myers. Y ou will find more in-depth information about type in Gifts Differing by Isabel Briggs
Myers.

Ask the person who administered the MBTI instrument to you for other suggestions about
finding the type that fits you best.
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HOW YOUR ANSWERSINDICATED TYPE INFP

When you completed the MBTI instrument, you made choices on four scales. Each scale has
two preferences. The letters for these preferencesareEor [, Sor N, T or F, and Jor P. The
instrument assumes that every person uses al eight of the qualities described by these letters,
but that people find one letter of each pair more interesting or comfortable than its opposite.
Think of your choices as somewhat like being right- or left-handed. Both hands are valuable,
but most people reach first with the hand they prefer. They usually use that hand more and
become more skillful with that hand. In the same way, your type preferences are choices
between equally valuable and useful qualities.

CHOICE 1: EXTRAVERSION (E) OR INTROVERSION (1)
These are two different orientations or attitudes toward the world around us.

E  When you are in the Extraverted attitude, you relate
more easily to people and things outside you.

You chose more answers for = | | When you are in the Introverted attitude, you relate
more easily to the ideas and thoughts in your mind.

CHOICE 2: SENSING (S) OR INTUITION (N)
These are two different ways of perceiving or gathering information.

S When you are perceiving with your Sensing process,
you are interested in what your five senses show you—
what exists in the present.

You chose more answers for = N | When you are perceiving with your Intuition, you are
using your imagination to see new possibilities and
insights hidden from the eye.

CHOICE 3: THINKING (T) OR FEELING (F)
These are two kinds of judgment or decision making.

T  When you make judgments with your Thinking
preference, you base your decisions on impersonal
analysis and logic.

You chose more answers for = F | When you make your judgments with your Feeling
preference, you base your decisions on your values.

CHOICE 4: JUDGING (J) OR PERCEIVING (P)
These are two ways of living in the world around us.

J  When you are living by your Judging preference, you
like to have things decided; your life is likely to be
planned and orderly.

You chose more answers for = P | When you are living by your Perceiving preference, you
do not want to miss anything; your way of life is likely
to be spontaneous and flexible.
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